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WHAT IS STORYTELLING iterrey

Wikipedia definition

Storytelling is the social and cultural activity of sharing stories,
often with improvisation, theatrics, or embellishment.

Stories or narratives have been shared in every culture as a means
of entertainment, education, cultural preservation and instilling
moral values.

Crucial elements of stories and storytelling include plot, characters
and narrative point of view.

Stories are illustrative, easily memorable and allow any firm to
create stronger emotional bonds with the audience.
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WHAT MAKES A GOOD STORY niLterrey ks
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WHAT IS STORYTELLING ilerrey ks
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Reminder of main
storytelling criteria in
Wikipedia definition:

- It is an activity of
sharing stories

- It includes plot,
characters and
narrative point of
view

- It is illustrative and
easily memorable

- It creates strong
emotional bonds
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WHY TELL STORIES

Intuitive decision taking

Stories trigger emotions and prompt fast, intuitive decisions.

We've gone 004 mies,

_
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WHY TELL STORIES witerirey B
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Rational decision taking

Information and data lead to slow but thought-through decisions.

*“Of course we'll make a decision ...
once we have consldered the 5243 factars.”
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WHY TELL STORIES ierreg
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How we take decisions

0-200 mS 200-500 mS

Emotion

Reason

-
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WHEN TO TELL STORIES

Storytelling will help you to...

-
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WHY TELL STORIES

Storytelling is a technique
suitable for all your communication activities:

= Website and social media
= Public events

= Social media

= Traditional media

= Personal meetings
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WHAT MAKES A GOOD STORY

1) Know your goal.

OUR MISSION

PRETTY MUCH WHATEVER
0UR COMPETITION DOES,
BUT SIX MONTHS LATER

-
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WHAT MAKES A GOOD STORY iiLerrey ka
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2) Know your audience. Adapt your story.

CAT ABCDEFGH! 2 . 4
po6 (&H & &

*But is showin f you this toy and telling about it the whole story?
o

Let’s take a look at its sales record, as illustrated by this chart,
which compares it with other toys in its price class.”
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WHAT MAKES A GOOD STORY niLterrey ks
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3) Have a plot. And characters.

© 2013 Kavin Spear www.kevinspearcom

J .

L—Jmsi;ﬂ.f

"You can stop reading now. This story lacks depth.”
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WHAT MAKES A GOOD STORY HILCTTCY
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European Union
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Development Fund

4) Be concise. Pick relevant details.
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WHAT MAKES A GOOD STORY iterrey
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5) Avoid chronology. It is rarely interesting to others.

Since. 1143 we have been
7 Yoo bast, l‘lz)\'?d+ and kta&:né

rsse caton . We publish 2
ls , 16 research cegocts ... -

Jbu{ na

- YLwﬂ, —
~

@% TAKING COOPERATION FORWARD 19



WHAT MAKES A GOOD STORY

" There | was - - - trapped - - - with No lawyers - - - "

_
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WHAT MAKES A GOOD STORY iierreg B
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/) Be genuine and tell the truth.

IT'S MODERN YETTIMELESS,
!\ MINIMALIST YET EVOC ATIVE,
\ GROUNDED YET ELEVATED.
| NEW LOGO BUT MOST OF ALL, ITSAYS

ég WHAT WE'RE FULL OF,

- 7

® marketoonist.com
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DIGITAL STORYTELLING iiterreg B
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Digital storytelling is visual storytelling.
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DIGITAL STORYTELLING iierrey

Development Fund

Infographics are visual data stories.
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DIGITAL STORYTELLING ierreg
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Stories that move. 6 tips to get video stories right.

= Start: Catch people's attention with attractive pictures.

= Silent: Lots of people watch videos on mute these days.

= Short: Video should last no more than two minutes. A few seconds at best.

= Story: Even in the shortest video, plot, character and point of view are key.
= Style: A visual identity allows people to recognise your brand.

= Shareable: Dependent on the 5 previous points and the message.

-
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Moving stories. Some get it right. Some not.
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https://www.youtube.com/watch?v=aSX4GDfnR9c
https://www.youtube.com/watch?v=d6fHi5i3ZDI
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CONCLUSIONS ierreg
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Three take away messages:

= Storytelling opens doors. It helps people to emotionally relate
to what you do or what you want to achieve.

= Storytelling is non-fictional. It has to be genuine and needs to
be backed up by data and more technical information.

= Storytelling is a technique. It is suitable for all your
communication activities, no matter if online or offline.

|
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EXERCISES
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CONTACT werreg
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Frank Schneider
Joint Secretariat
Interreg CENTRAL EUROPE

schneider®@interreg-central.eu

+43 1 8908088-2411

@ www.interreg-central.eu
<

f  www.facebook.com/InterregCE

i www.linkedin.com/in/InterregCE
YW  www.twitter.com/InterregCE

YoullTD www.youtube.com/channel/UCQVifY AnlQDSB-nH N6FSw
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