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Project Summary

Citizen’s competence is of crucial importance for active political participation,
which is one of the main components of good governance and sustainable
democracy. Especially in the Eastern part of the Danube region, political
participation is stagnating. Particularly worrisome are the apathy and lack

of political interest on the side of younger population. Furthermore, in the
last years, we witness political developments that result in deterioration

of democratic standards in many parts of the region. The core element

of the citizen’s competence is high level of media literacy. It is necessary

for citizens’ reflection of social reality and their resilience to negative media
phenomena, like hate speech and fake news.

The main objective of the project is to improve democratic transnational
governance by developing transnational media literacy observatory, based

on cooperation between different relevant stakeholders. In many countries

of the Danube region the development of competences of media literacy

and active citizenship are far behind more developed parts of Europe. This
observatory will serve as a mechanism for increasing media literacy and thus
strengthening citizens’ competences what will contribute to development

of sustainable democracy. The main target groups are the youth and the people
who work with them. For the purpose of strengthening it, the observatory

will provide tools, available for both young people as well as their educators.

The project will establish observatory for media literacy that will provide
instruments for scrutinising media contents, training tools and policy
recommendations for upgrading media literacy in relation with other civic

skills. Outputs include: capacity building and training tools, web-based interface
and policy recommendations. The core activities of the project are: mapping

of practices and dissemination of information, developing learning system,
designing web training platform, and pilot testing.



How to work with
this Handbook and
interactive presentation

Dear students,

this handbook serves as a guide for an interactive presentation on the topic
of ,News and Hoaxes*.

Open the interactive presentation in a new window of your browser.
If you work independently, open it on your computer, or you can project
it on an interactive whiteboard.

To work with the presentation, open or print this document.

The presentation contains several slides (presentation slides) with teaching
material and visual content. Read and view each slide carefully. If you see an

“i” icon on the slide in the lower left corner, click on it. Under it, there is additional
information or examples that will help you better understand the issue.

Some slides have interactive elements in addition to the i button.

These elements are highlighted. When you click on them, you will learn more
information (there can for example an audio sample, video or additional
information). You will also find an audio icon in the presentation. Some slides
contain sound. If necessary, you can click on the sound icon to mute or reactivate
the sound in the presentation.

Click on the right arrow for the next slide. If you want to go back in
the presentation, click on the left arrow. To go back to the very beginning
of the presentation, click on the house icon.

For better orientation in the text, individual slides are gradually displayed
with additional educational material and further expansion of teaching.

The text is interspersed with definitions, because you come across some terms
for the first time and it is advisable to remember them. Also pay attention

to the Interesting facts.

Caption to the texts in the handbook:

INTERESTING FACT DEFINITIONS



Introduction
to the lesson

The online world, as well as the printed media, are a source of unsubstantiated
information and hoaxes. The ability to detect fiction in the online environment
is also hampered by the rapid development of technology and its sophisticated
use in the online media environment. Exposing the lies is therefore becoming
more and more difficult. A person uneducated in this area does not check what
he sees on the Internet, on TV, on the radio, in magazines... And not only does
he automatically believe it, he even spreads this content further (shares, likes,
comments, talks about it...)!

In the lesson, you will learn what the most important elements of media
communication are and, with the help of a practical sample with a topic close

to them, you will learn the difference between news and journalism. In the next
part of the lesson, you will learn to define and recognize disinformation

and find out where they are used (propaganda, troll farms or conspiracy theories).

Disinformation is a big bait for a democratic society and therefore it is necessary
to pay closer attention to this topic. How you can verify for yourself, recognizing
disinformation or hoaxes is very difficult even for adults. Discuss with them

what is happening in the country and in the world, ask questions, take an interest
and look for information. Let us try to reduce the spread of disinformation

and hoaxes together.



Inverted pyramid
technique

Where do you most often read something from the news?

The rapidly changing technologies and popularity of internet media offer
usa really huge source of online information, as well as news portals
that compete with each other.

They must be the fastest, have the most interesting image or video and also

a headline that will interest us and force us to read the article. How the article
is written and divided is also important - if you wanted to read the news

that your favourite singer is getting divorced, you would not be interested

in a long introduction about where he was born and what hit made him famous.
You want to know directly what happened and why he is divorcing!

The authors use the so-called inverted pyramid technique.

This means:
the most important information is at the beginning;

less important follow;

the context (so-called background) is at the end.

However, the inverted pyramid model is not typical for only online news,
you can also find it in classic television and newspaper news.



When you hear some news, try to identify important informations
from the message:
who, what, when, where, why and how.

It is important to remain objective when creating report.

What does it mean to be objective?

Objective = impartial, reflecting reality. An objective news

provides impartial information about what is really going on.

The main features of objectivity include:

» distance and neutrality in relation to the subject of the news;

» impartiality (i.e. not be inclined to any of the parties in disputes);
> completeness of information;

P> absence of hidden motives or third party services.

The report should be factual, accurate, complete, reliable.



Facts and personal
message

What we must distinguish?
Whether the content of the message reaches us as an article or as a video,

we should always distinguish what we learn.

Facts are verifiable data, results, names, positions of named representatives...

The author‘s personal messages are what the author puts into the text based
on his/her opinion and feelings about how he/she interprets the information.



Facts and personal
message - example

Who are Zeman and Drahos? What unites them?
These are Czech politicians who ran in the elections for President
of the Czech Republic in 2018.



Facts and personal
message - example
2nd part

What information do you think are the facts?
What will we learn if we are presented with a personal message?
Why?

Facts or personal messages?
On the slide you can see the (slightly modified) text of the article.
Take a look at it and try to recognize what information from the text

we can mark as factual.

Distinguish between facts and personal messages of the author.
First read the text together to know what we will be working with.

What did you learn?
Do you see that the pink colored sentences are more subjective?

Now try to distinguish for each sentence whether it is a fact or a personal
message of the author.

10



How are
the texts different?

This slide shows the text in two versions.

In the left part you can see the facts and the author‘s personal message.

What do you see?
The text is longer and more subjectively shaped.

On the right side of the slide, you see text that contains only facts.
It is more concise and less subjective.
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News service
and journalism

Distinguishing between these two types of information is one of the basic
preconditions for us to be able to understand the content communicated.

Why should we know the views of others when we can make our own?

12



What are the characteristics of News services and Journalism?

The basic difference between news and journalism is that in journalistic texts
we also read the author‘s evaluation: what he thinks about the topic,

how he perceives it, what his opinion is. And with that we have to approach

the text as well. It is necessary to be able to distinguish which parts of the text
are facts and which are the author‘s personal message.

News Service
Basic genres: news, news report, news article, news interview...

Journalism
Basic genres: author's article, commentary, news report, reflection, column...

Selection of messages

On what basis is it decided which information the media will publish?

TV news contains primarily newer events that involve specific people

(often politicians, actors, singers...). They often contain negative and surprising
topics that are close to people and have an impact on their lives.
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Interpretation

The form in which the news reaches us also depends on the author‘s ability
to interpret (explain) the information correctly.

People can interpret the same event in different ways, which can be intensified,
for example, by having different information about it.

Each news is basically a story that we can tell in different ways. Just by using
the words, the photos, the sequence of events we mention..., we can influence
its interpretation.

The ability to choose appropriate and quality resources is an important but
time-consuming skill. However, if we make the initial investment of time
and select sources that report objectively and accurately (or publicly state
their errors), it will make it easier to track down and verify information

and minimise the spread of false and alarmist news.

Interpretation = explanation (e.g. of the text). Reframing,

or otherwise showing own understanding of something.

14



When you report something (to your friends or family) remember to inform
them about all the essentials and do not hide any information.

Media owner

Imagine that there is an entrepreneur (a private entity) who also owns various
media. He may own a radio, TV station, online news or online tabloid.

15



What could that mean? He can easily advertise his e-shop on the radio and even
in the press, or highlight information that is useful to him in his other business.

In some states, there were/are state media - the state has power and control
over state media. Find out how it is in your country - do you have access
to state or public media?

What kind of private media do you know?

For each bullet on the slide, try to find a specific example of private media
in your country.

Do you think media owners can influence the content of the media they own?
Take a look at the info button.

16



Example of a media owner from the Czech Republic

Mr. Babis owns MF Dnes, a popular daily newspaper in the Czech Republic.
Among other things, he is the Prime Minister of the Czech Republic and

a prominent businessman. At least once a month, this newspaper publishes
an article about Andrej Babis (he is also pictured on the front page).

This media owner clearly asks his own questions (the questions are not conflicting
in any way) and it is basically a presentation of a political agenda rather
than an objective interview. Mr. Babi$ uses media as an agenda-setting tool.

HoaXx

In the first part of the lesson we focused on news. But hoaxes are also

an essential part of the lesson. If you haven‘t heard of them before, read
on to find out what they mean. We will introduce a topic that is important
for all of us and we encounter it more or less every day.

Do you know what the word Hoax means?
Are you able to give an example?

17



We already know what a hoax is. You can find hoaxes in tabloids but sometimes
also in serious newspapers. They also often come to you during an innocent
conversation with a friend. He or she may have heard the message somewhere
and interpreted it further. And because you hear it from a friend, it may not
even occur to you that it might not be true.

Fake news = fake messages that are written to look like
solid information. They are created in order to influence
public opinion.

18



Purposes of hoaxes

There are existing several purposes of hoaxes. Some are harmless
(such as to amuse or to impress). Others are intended to affect serious
things (such as to manipulate is used a lot in politics).

Write down possible answers and discuss with your classmates and teacher:
What is the purpose of hoaxes?
Why are hoaxes created?

19



Do you recognise
hoax and truth?

You already know what a Hoax is and why it‘s made.
But let‘s try it out in practice to see if you can recognize it.
Do you know what to do when you hear a Hoax?

Hoax or true?

Decide whether the following examples are hoaxes or not. If so, think about
what its goal is (amusement, manipulation, deliberate deception).
Then clickto the following slide and check your guess.

20



Sample 1

Look closely at the video displayed on the tablet.

Would you share such a video (for example, by sending it to your friends
in a message or on your profile)?

Click on the next slide to find out what the video really is about.

21



Such content would not be good to share. You‘d be helping to spread alarm
messages. Verify the content by searching the internet for credible sources.

Sample 2

Look closely at the video displayed on the phone. Would you share such a post
(for example, by sending it to your friends in a message or on your profile)?

Click on the next slide to find out what the video really is about.
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Such content would not be good to share.
You should even better report such a post.
Verify the content by searching the internet for credible sources.

Sample 3

Would you share such an email (for example, by sending it to your friends
in a message)?

Click on the next slide to find out.
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How do hoaxes reach us?

Hoaxes operate with potential danger. The feeling of danger is not pleasant
for a person. In an effort to warn other people spread information further

- by email, through social networks, applications, verbally... (the goal may also
be not to be left with an alarm message alone, to be aware that we are

in this together). Hoaxes can therefore be shared with you by your friends,
but also by parents, grandparents, teachers... Foreign disinformation websites
are a frequent source.

Conclusion

You were introduced to the term “hoax” - you can explain what a hoax is and
for what purpose it is created. You tried to distinguish what a hoax is and
what it is not.

You have seen in specific examples that hoaxes occur very often, and
that their intention may be to entertain (for example, April Fool's jokes)
or even to manipulate the reader.



Disinformation

In today‘s world, however, we must also be able to deal with disinformation.
They are hard to spot because they are cleverly inserted between the true news.

Why? Because someone is making them for a purpose.
See the next slides for more information.
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For what purpose is
disinformation created?

You should know the purpose of disinformation. It may come in handy when
you doubt the validity of information in an article or report.

How does disinformation relate to the internet and social networks?
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Video about disinformation

The spread of disinformation is a major problem in today‘s world.

You can watch this video by the European Commission official Youtube channel.
(The advantage of watching the original is that you can choose the language

of the subtitles.)

The video is longer, try to concentrate and discuss with your classmates later.

What information did you get and how can you use it in everyday life?
Feel free to click back through the video and return to individual passages.
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Conspiracy theory

One of the tools used to create conspiracy theories is disinformation.
You‘ve probably heard the term Conspiracy theory before.
If not, these two explanations should help you understand what it‘s all about.

Can you think of any conspiracy theories?
Think before you click on the Info button.

28



Have you ever heard of them? Did you know that wasn‘t true?
Look at an example from the Czech Republic.

Disinformation news in Czech media focusing on COVID-19 related issues
can be divided into two categories.

1. The origin of the virus itself, discussing whether the virus

is artificially constructed:

The story strongly suggested that the virus has been made artificially as a new
type of weapon in biological warfare set up by China. These claims have been
indirectly supported by the World Health Organization report which offered results
of investigation done in laboratories in China. The impact of such fake news was
the mistrust in regulation forced.

2. The bulk of fake news about vaccination:

As the leading story it is claimed that vaccination is a hidden application

of new forms of power and digital surveillance (undercover micro-chipping)
forced by global organizations with a pragmatic goal to trace people’s activities
and behaviour.

This is one of the arguments which people, who are against the vaccination,
use on social media.

29



Disinformation
in political propaganda

Propaganda uses disinformation very often, especially political propaganda.
Disinformation in political propaganda should spread rumours or political ideas
(false or correct) in order to influence the opinion of society.

Also to distract attention from one‘s own problem, to damage a political
opponent or to create a problem and then offer a solution to it.

30



You have just read a proven case of the dissemination of political propaganda
from within the Czech Republic.

You can read another one, this time from the United States:

Heart of Texas

During the 2016 US presidential election, a number of fake accounts, fake social
media pages and various scams were used to manipulate politically engaged social
media users. One of these sites was called ,Heart of Texas‘ and was run by a fake
account belonging to the Internet Research Agency in St Petersburg. The site
focused on discussions on various topics related to migration, using symbolism,
rhetoric and false identities to reach recipients. It managed to attract 350 000
supporters. In addition, more than 40 closed Facebook groups were identified

as falling under the same influence operation.

31



Troll farms

Do you know what troll farms are?
For what purpose are they created?

You‘ve probably heard the term Troll farms before.
If not, these explanations should help you understand what it‘s all about.

Can you think where they are located? Think before you click the Info button.
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The existence has been proved already several times.
If you see a suspicious amount of social media posts,
remember that they don‘t have to be made by a human.

Verification of information

Watch the video in this slide to learn why it‘s important to verify the information
you read. Click on the ,play“ button and listen carefully.
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Conclusion

You learned what news and disinformation are and how they are used and also
what hoaxes are. Remember a few rules.

How do hoaxes get to us?
Have you ever shared/spread a hoax?
Describe the characteristics of a person who shares/spreads hoaxes.

34



The End

Remember, hoaxes work with potential danger. The feeling of danger is not
pleasant for any person. In an effort to warn others, people spread information
further - by e-mail, through social networks, applications, orally... (the goal may
also be not to be left with an alarm message alone, to be aware that we are

in this together).
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Reading list

Youtube channel: Novosadska novinarska skola: #MedijiZaGradane: Lazne vesti
Web source: https://www.youtube.com/watch?v=qREwfc9xgv8

Hintalovon Gyermekjogi Alapitvany. Web source: https://hintalovon.hu/

JSNS. Dezinformace a konspirace ve tfidé 10 TIPU, JAK REAGOVAT.
Web source: https://www.jsns.cz/nove/projekty/medialni-vzdelavani/materialy/dezinformace-
-jak-reagovat.pdf

JSNS. DEZINFORMACNI DEZINFEKCE Vyukové materidly ke (koronavirovym)
dezinformacim. Web source: https://www.jsns.cz/nove/projekty/medialni-vzdelavani/mate-
rialy/dezinformacni dezinfekce.pdf

Detect-Konsortium (2020). Von Trollen und Bots. Die Grundlagen von Manipulation
in den Sozialen Netzwerken.

Web source: https://www.detect-erasmus.eu/fileadmin/detect/Finale Outputs/DE Detect
Compendium _final.pdf

Lewandowsky, Stephan (2020): The Debunking Handbook. Widerlegen, aber

richtig — 2020. Web source: https://www.climatechangecommunication.org/wp-content/
uploads/2020/12/Debunking Handbook 2020 German.pdf

Lewandoswky, Stephan (2020). Das Handbuch dber Verschwdrungsmythen.
Web source: https://conspiracytheories.eu/ wpx/wp-content/uploads/2020/04/Conspira-
cyTheoryHandbook German.pdf

e-Media project Consortium (2021): Handbook on Media Literacy.
Web source: https://all-digital.org/wp-content/uploads/2021/03/Media-Literacy-Booklet-Eme-
dia-Project-Final-ENG-1.pdf

Klicksafe (2021). Vertraust du noch oder checkst du schon? Falschmeldungen und
Verschwérungsideologien — was dahinter steckt und wie man sie aufdecken kann.
Web source:

https://www.klicksafe.de/fileadmin/media/documents/pdf/klicksafe Materialien/Eltern Allge-
mein/Desinformation Broschu%CC%88re klicksafe.pdf

klicksafe (2021). Fakt oder Fake? Wie man Falschmeldungen im Internet entlarven

kann. Web source: https://www.klicksafe.de/fileadmin/media/documents/pdf/klicksafe Mate-
rialien/Lehrer Allgemein/ks to go Fakt oder Fake download.pdf

Citajmo izmedu redaka — priruénik za razvoj medijske pismenosti.
Web source: https://gong-wp.izbori-se.com/wp-content/uploads/2021/05/2018-Citajmo-izme-
du-redaka-drugo-izdanje.pdf
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Prepoznajte i suzbijte dezinformacije. Web source: https://europa.eu/learning-corner/sites/
default/files/files/disinformation-presentation hr.pdf

Spot and fight disinformation. Web source: https://europa.eu/learning-corner/spot-and-fi-
ght-disinformation

Pozitivni i negativni medijski sadrZaji - nastavni materijali za osnovne Skole
za uCenike od 1. do 4. razreda. Web source: https://www.medijskapismenost.hr/wp-con-
tent/uploads/2018/04/pozitivni-i-negativni-med-sadrzaj.pdf

37



References

Publication
BARTOSEK, Ladislav a DANKOVA, Helena. Zurnalistika a $kola
- Prirucka pro ucitele medialni vychovy, 2008, ISBN 978-80-254-2020-0.

CHLUMSKA, Eva. Uvod do medialnich studii: studijni text pro kombinované studium.
1. vyd. Olomouc: Univerzita Palackého v Olomouci, 2013. Studijni opory.
ISBN 978-80-244-3610-4.

KRALOVA, Tereza a kolektiv. O pravdu? Praha: Clovék v tisni, 2018.
ISBN: 978-80-7591-004-2.

KRAUS, Jifi. Jazyk v proméndch komunikacnich médir.
Praha: Nakladatelstvi Karolinum, 2008. ISBN: 978-80-246-1578-3.

LAUDER, Silvie. Moje sezdna v pekle. Respekt. 2019-01-28, roc. XXX,
Cis. 5, s. 44-48.

OSVALDOVA, Barbora a kolektiv. Zpravodajstvi v médiich.
Praha: Nakladatelstvi Karolinum, 2011. ISBN: 978-80-246-1899-9.

POSPISIL, Jan a ZAVODNA, Lucie Sara. Medidlni vychova - Metodika.
Kralice na Hané: Computer Media, 2010. ISBN 978-80-7402-040-7.

POSPISIL, Jan a ZAVODNA, Lucie Sara. Medidlni vychova.
Kralice na Hané: Computer Media, 2009. ISBN 978-80-7402-022-3.

Web
“Imigranti podrezali dobytek naseho souseda,” napsala na Facebook. Ted ji hrozi 2
roky v kriminale! Extra.cz [online]. Praha: Extra Online Media, 2015 (11 June 2021).

Available: https://www.extra.cz/imigranti-podrezali-dobytek-naseho-souseda-napsala-na-
facebook-ted-ji-hrozi-2-roky-v-kriminale

121/2000 Sb. Zakon o pravu autorském, o pravech souvisejicich s pravem autorskym
a 0 zméné nékterych zakond (autorsky zakon). Zakonyprolidi.cz [online]. Zlin: AION
CS, ©® 2010-2021 (1 June 2021). Available: https://www.zakonyprolidi.cz/cs/2000-121

15 nejcastéjsich mytd, které se $ifi v souvislosti s novym koronavirem.
Manipulatori.cz [online]. Praha: Manipulatofi.cz, 2020 (9 July 2021).

Available: https://manipulatori.cz/15-nejcastejsich-mytu-ktere-se-siri-v-souvislosti-s-novym-
koronavirus/

4. dil: Soukroma média. Jsns.cz [online]. Praha: Clovék v tisni (8 June 2021).
Available: https://www.jsns.cz/projekty/medialni-vzdelavani/bulletin-medialni-vzdelavani/
ceska-medialni-krajina/4.-dil-soukroma-media

6 rad, jak napsat tiskovou zpravu. Optimalne.net [online]. Praha: Optimal Marketing,

2018 (20 May 2021). Available: https://optimalne.net/clanek/6-rad-jak-napsat-tiskovou-
zpravu

38



ARABSTI UPRCHLICI PODREZALI NA DACICKU HOSPODARSKA ZVIRATA. Hoax.cz
[online]. Hoax.cz, 2015 (11 June 2021). Available: https://www.hoax.cz/hoax/arabsti-
uprchlici-podrezali-na-dacicku-hospodarska-zvirata/

ARO, Jessikka. Yle Kioski Traces the Origins of Russian Social Media Propaganda —
Never-before-seen Material from the Troll Factory [online]. Yle Kioski, 2015-02-20
(21 June 2021). Available:https://web.archive.org/web/20190307012842/http://kioski.yle.fi/
omat/at-the-origins-of-russian-propaganda

AUTOMATICKY POSTUP MILOSE ZEMANA DO DRUHEHO KOLA PREZIDENTSKYCH
VOLEB 2018 [online]. Hoax.cz, © 2000-2021 (15 June 2021). Available: https://
www.hoax.cz/hoax/automaticky-postup-milose-zemana-do-druheho-kola-prezidentskych-
voleb-2018/

Co je hoax. E-bezpeci.cz [online]. Olomouc: Centrum rizikové virtualni komunikace,
2008 (11 May 2021).
Available: https://www.e-bezpeci.cz/index.php/temata/hoax-spam/91-25

CO JE TO HOAX. Hoax.cz [online]. HOAX.cz, © 2000-2021 (8 June 2021).
Available: https://www.hoax.cz/hoax/co-je-to-hoax

CiM HOAX SKODI . Hoax.cz [online]. HOAX.cz, ® 2000-2021 (8 June 2021).
Available: https://www.hoax.cz/hoax/cim-hoax-skodi

Ciné se jako druhému statu svéta podarilo Uspé&sné pfistat na Marsu.
Idnes.cz [online]. Praha: MAFRA, 2021 (16 July 2021). Available: https://www.idnes.cz/

technet/vesmir/cina-mars-tianwen-1-sonda-vesmir-zhurong-cu-zung.A210515 063416 tec
vesmir vse

Dezinformace a fake news. Pdf.upol.cz [online]. Olomouc: Univerzita Palackého v
Olomouci, 2019 (11 May 2021). Available: https://www.pdf.upol.cz/fileadmin/userdata/PdF/

VaV/2019/odborne seminare/Kopecky Dezinformace a Fake News.pdf

Do druhého kola jdou Zeman s Drahosem. Protikandidata hlavy statu uz podpofilo
pét souperl. Aktudlne.cz [online]. Praha: Economia, 2018 (17 August 2021).
Available: https://zpravy.aktualne.cz/domaci/volba-prezidenta-2018-prezidentske-volby-
vysledky-prvni-kolo/r~4afdfafcf86011e78337ac1f6b220ee8/

Doporucené oCekavaneé vystupy jako metodicka podpora pro zaclenovani
prifezovych témat do $vp a vyuky. Nuv.cz [online]. Praha: NPI CR,
© 2011-2021 (31 May 2021). Available: http://www.nuv.cz/vystupy/doporucene-ocekavane-

vystupy-1

Doporucené oCekavané vystupy jako metodicka podpora pro zaclenovani
prifezovych témat do $vp a vyuky. Nuv.cz [online]. Praha: NPI CR,

© 2011-2021 (17 August 2021). Available: http://www.nuv.cz/vystupy/doporucene-
ocekavane-vystupy-1

Dva ledové svéty. Temata.rozhlas.cz [online]. Praha: Cesky rozhlas,
2011 (27 April 2021). Available: https://temata.rozhlas.cz/dva-ledove-svety-7857273

HIGGINS, Andrew. Effort to Expose Russia’s ‘Troll Army’ Draws Vicious Retaliation.
The New York Times [online]. 2016-05-30 (18 August 2021). Available: https://www.
nytimes.com/2016/05/31/world/europe/russia-finland-nato-trolls.html

39




How to Identify a Fake. StopFake.org [online]. (19 May 2021).
Available: https://www.stopfake.org/en/how-to-identity-a-fake/

HOAX / podvodné a fetézové e-maily, poplasné zprdvy, phishing, ... [online].
HOAX.cz, © 2000-2021 (8 June 2021). Available: www.hoax.cz

Hoax. Hoax.cz [online]. HOAX.cz, © 2000-2021 (8 June 2021).
Available: https://www.hoax.cz/cze/

Hoaxy a fake news. O2chytraskola.cz [online]. Praha: Nadace 02, © 2021 (8 June
2021). Available: https://o2chytraskola.cz/data/files/v002-02-infolist-hoaxy-fake-news-a4-
v03-nahled-h4t0cc968y.pdf

HOSEK, JiFi. ,Smrti mi vyhroZovali i pratelé.“ Novinarka odhalila hnizdo ruské
propagandy, kvali pronasledovani odesla do exilu. seznamzprdvy.cz [online].
Seznam, 2019-05-06 (9 August 2021). Available: https://www.seznamzpravy.cz/
clanek/smrti-mi-vyhrozovali-i-pratele-novinarka-odhalila-hnizdo-ruske-propagandy-kvuli-

pronasledovani-odesla-do-exilu-71462

Hra o trany zacala. Denikreferendum.cz [online]. Brno: Vydavatelstvi Referendum,
2021 (18 May 2021). Available: https://denikreferendum.cz/clanek/32807-hra-o-truny-
zacala

HUMPALOVA, Jolana. ,Kampa# proti mné& mi znigila Zivot, vyhrozovali mi smrti,*
rika Jessikka Aro. Seznam Zprdvy [online]. Seznam, 2020-11-21 (2 September
2021). Available: https://www.seznamzpravy.cz/clanek/kampan-proti-mne-mi-znicila-zivot-

vyhrozovali-mi-smrti-rika-jessikka-aro-130099

Informacni potreby novinare v televiznim zpravodajstvi. Dspace.cuni.cz [online].
Praha: Univerzita Karlova v Praze, 2007 (4 June 2021). Available: https://dspace.cuni.
cz/bitstream/handle/20.500.11956/13317/120064958.pdf?sequence=1

Infotainment, politainment, edutainment aneb K jazyku masovych meédii.
Nase-rec.ujc.cas.cz [online]. Praha: Ustav pro jazyk &esky AV CR, 2003
(17 May 2021). Available: http://nase-rec.ujc.cas.cz/archiv.php?art=7741

Internetem bezpeclné. O2chytraskola.cz [online]. Karlovy Vary: You connected, 2017
(5 May 2021). Available: https://www.o2chytraskola.cz/data/files/internetem-bezpecne-new-
logo-02-ib6ajrro4m.pdf

Jak na prioritu informaci v textu — obracena pyramida v akci. O-psani.cz [online].
Svétla nad Sazavou, Dobry copywriter, 2011 (19 May 2021). Available: http://www.o-
psani.cz/jak-na-prioritu-informaci-v-textu-obracena-pyramida-v-akci

Jak odfiznout dezinformatory. Kontroverzni web Breitbart prisel o vétsinu reklamy.
Hlidacipes.org [online]. Praha: Ustav nezavislé Zurnalistiky, 2020 (8 June 2021).
Available: https://hlidacipes.org/z-penez-vasi-firmy-nemusi-zit-dezinformatori-kontroverzni-

web-breitbart-prisel-o-vetsinu-reklamy/

JAK SI OVERIT INFORMACE NA INTERNETU? E-bezpeci.cz [online]. Olomouc:
Centrum rizikové virtualni komunikace, © 2018 (25 May 2021). Available: https://
www.e-bezpeci.cz/index.php/ke-stazeni/tiskoviny/104-jak-overit-informace-na-internetu-
2018-letak-skladacka/file

40



Jessikka Aro: Finn jailed over pro-Russia hate campaign against journalist [online].
BBC News, 2018-10-18 (13 July 2021).
Available: https://www.bbc.com/news/world-europe-45902496

Jsme soucdasti medialniho obsahu. Schola-viva.cz [online]. Sumperk: Zakladni
Skola pro zaky se specifickymi poruchami uceni a materska skola logopedicka
Schola Viva, © 2018 (2 August 2021). Available: http://www.schola-viva.cz/wp-content/
uploads/2018/09/pracovni listy medialni vychova.pdf

Kdo nas dezinformuje? Aktualni prehled hlavnich zdrojd a Sifitell fake news v
Cesku. Hlidacipes.org [online]. Praha: Ustav nezavislé Zurnalistiky,

2017 (6 August 2021). Available: https://hlidacipes.org/nas-dezinformuje-aktualni-prehled-
hlavnich-zdroju-siritelu-fake-news-cesku/

Kdo nas dezinformuje? Aktualni prehled hlavnich zdrojd a Sifitell fake news
v Cesku. Forum24.cz [online]. Praha: FORUM 24, 2017 (7 June 2021).

Available: https://www.forum24.cz/kdo-nas-dezinformuje-aktualni-prehled-hlavnich-zdroju-
a-siritelu-fake-news-v-cesku/

Kompozice jako proces tvorby zurnalistickych textl. /s.muni.cz [online].
Brno: Masarykova univerzita, 2016 (25 May 2021). Available: https://is.muni.cz/el/1421/
jaro2016/CJBB169/um/62125112/Kompozice jako proces tvorby zurnalistickych textu.pdf

Latest fact checks - Full Fact [online]. Full Fact, © 2010-2021 (19 May 2021).
Available: https://fullfact.org/latest/

Manipuldtori.cz — Na faktech zdlezi [online]. Praha: Manipulatofi.cz (29 June 2021).
Available: https://manipulatori.cz/

Moderni vyucovaci metody - 1. dil — Brainstorming a jeho variace (aktualizovano).
Ctenarska-gramotnost.cz [online]. Praha: Abeceda, © 2021 (17 May 2021). Available:
http://www.ctenarska-gramotnost.cz/projektove-vyucovani/pv-metody/metody-1

NOVE TRENDY V MEDIICH I: Online a ti$téna média. /s.muni.cz [online].
Brno: Katedra medialnich studii a Zurnalistiky, 2012 (17 May 2021).
Available: https://is.muni.cz/publication/987880/Nove trendy v mediich I.pdf

Odpovédnost za porudeni autorského prava. Cpufilm.cz [online]. Ceska protipiratska
unie (14 June 2021). Available: https://www.cpufilm.cz/new/www/odpovednost.html

Postav se za pravdu proti dezinformacim. Nelez.cz [online].
Nelez.cz (3 May 2021). Available: https://www.nelez.cz/

Reality Check — BBC News [online]. BBC, © 2021 (19 May 2021).
Available: https://www.bbc.com/news/reality check

Pozor! Milo§ Zeman se chova normalné, to neni normalni! Archiv.hn.cz [online].
Praha: Economia, 2021 (11 June 2021). Available: https://archiv.ihned.cz/c1-66938230-
pozor-milos-zeman-se-chova-normalne-to-neni-normalni

Pravda a lez na internetu. O2chytraskola.cz [online]. Praha: Nadace 02,
© 2021 (27 May 2021). Available: https://www.o2chytraskola.cz/data/files/v003-02-fake-
news-list-metodika-digital-a4-v06-nahled-a3sinf9dt5.pdf

41



Pravda, nebo ne? O2chytraskola.cz [online].
Praha: Nadace 02, © 2021 (26 April 2021).
Available: https://02chytraskola.cz/data/files/076cbb86939b9ac58b2fc31ceal37e34.pdf

Pro¢ Celit tomu, Ze nas pritahuji Spatné zpravy vic, nez ty dobré. /dnes.cz [online].
Praha: MAFRA, 2021 (21 May 2021). Available: https://www.idnes.cz/finance/financni-
radce/negativni-mysleni-predpojatost-vztahy-prace-dopad.A210223 154707 viteze sov

Priru¢cka medialni vychovy: Medialni vychova na gymnaziich. Inkluzivniskola.cz
[online]. Pardubice: KONEP, © 2010-2021 (19 May 2021).

Available: https://www.inkluzivniskola.cz/sites/default/files/uploaded/prirucka-medialni-
vychovy 0.pdf

RAMCOVY VZDELAVACiI PROGRAM PRO GYMNAZIA. nuv.cz [online],
2020 (18 May 2021). Available: http://www.nuv.cz/t/rvp-pro-gymnazia

RESIST pfiru¢ka pro boj s dezinformacemi. mvcr.cz [online]. MVCR,
2020 (27 July 2021). Available: https://www.mvcr.cz/cthh/soubor/resist-cz-pdf.aspx

Rozbor aktualniho zpravodajstvi, kritéria pro vybér zprav. Mediagram.cz [online].
Praha: KISK, © 2021 (26 May 2021). Available: https://mediagram.cz/cesky-jazyk/rozbor-

aktualniho-zpravodajstvi-kriteria-pro-vyber-zprav

Retézovy e-mail a HOAX: Dé&ti imigrant(i ve $kole-to je sila. Manipulatori.cz [online].
Praha: Manipulatofi.cz, 2019 (8 June 2021). Available: https://manipulatori.cz/retezovy-

e-mail-a-hoax-deti-imigrantu-ve-skole-to-je-sila/

Slovnik pojmU. Vodafone.cz [online]. Vodafone Czech Republic,
© 2021 (4 September 2021).
Available: https://www.vodafone.cz/uzitecne-odkazy/slovnik-pojmu/hoax/

Stock snimky, obrazky bez autorskych poplatkd, ilustrace a videa - iStock [online].
Calgary: Getty Images, © 2021 (30 August 2021).
Available: https://www.istockphoto.com

SURFARUV PRUOVODCE PO INTERNETU. Zvolsi. info [online]. Brno: Zvol si info,
© 2021 (25 May 2021). Available: https://zvolsi.info/surfarovym-pruvodcem/

The tactics of a Russian troll farm. bbc.com [online], BBC News, 2018-02-16
(10 June 2021) Available: https://www.bbc.com/news/technology-43093390

Uprchlici “podrezali” zvifata, policisté s termovizemi. Policie.cz [online]. Praha:
Policie CR, 2015 (15 July 2021). Available: https://www.policie.cz/clanek/sprava-
jihoceskeho-kraje-zpravodajstvi-uprchlici-podrezali-zvirata-policiste-s-termovizemi.aspx

Zpravodajské hodnoty. Svetmedii.info [online]. Praha (19 May 2021).
Available: http://svetmedii.info/otevrena-ucebnice/zpravodajske-hodnoty/

ZPRAVODAJSKE ZANRY V TISTENYCH A ONLINE MEDIICH. Munimedia.cz [online].
Brno: Masarykova univerzita, 2014 (19 May 2021).

Available: http://www.munimedia.cz/book/7/pdf.pdf

42



Zurnalistika. Prirucka.ujc.cas.cz [online]. Praha: Ustav pro jazyk desky AV CR,
© 2008-2021 (22 June 2021).
Available: https://prirucka.ujc.cas.cz/?slovo=%C5%BEurnalistika

Facebook

ODEHNALOVA, Majka. [DETI IMIGRANTU...] In: Facebook [online].
02.09.2019 08:09 (28 May 2021).

Available: https://www.facebook.com/marie.hajna.3/videos/10215819598949995/

Tiktok
FILIPTITLBACH. In: TikTok [online]. 27.01.2020 (28 May 2021).
Available: https://www.tiktok.com/@filiptitlbach/video/6786678643037981958

43



