CityWalk walkability factsheet
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PARKING g‘a > 92%

Every parking space requires at least 15 m? of valuable
URBAN PUBLIC SPACE and average driver uses 2 to 5

parking place every day. % > 3%

ACTIVE PARKING MANAGEMENT : introducing paid parking,
increased parking fees, reducing or restraining parking supply

Narrower roads/lanes o)

reduce speed l“m

ROAD DIET = more space for other
function:sidewalks, bike lanes & e.t.

Building regulations to
promote density

local building regulations
should orientate investors

towards dense developments
with MIXED USE

TRAFFIC SAFETY : reducing the SPEED of CARS
speed limits in small streets to 30 km/h , making space safer
and suitable for bicycles.
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